
Portobello Community Council
Public Consultation on Major Planning Application 14/03736/PPP 



Aims of the Consultation
1. Raise awareness of the Major Planning Application amongst 

PCC residents and business owners

2. Encourage engagement with the matter (generally) and help 
people access the details of the planning application 

3. Gather responses to inform the community council’s decision



Raising Awareness 
A mixture of online and offline 
methods used to raise awareness 
of the planning application. 



Awareness (Reach)
Evening News article 30,000 circulation across Edinburgh

Direct mail leaflet 5,000 households, all in PCC area

Facebook Posts 20,000+

Twitter 5,700+

PCC website 2,000 users

PCC email mailout 750+ recipients

ScoMid Table 30+ Shoppers and Passers by

Library display Dozens

A number of community groups have also been making members aware of the 
major planning application. 



Engagement - Overview
Engaging with the issue

Evening News article People who read article in print and online 000s

Direct mail leaflet Residents and business owners who looked at the flyer 000s

PCC Website Users who visited the consultation form on the PCC website 000s

PCC email mailout Recipients who opened and read the email and/or clicked on the links 00s

Facebook Posts People who clicked on, liked, or commented on a Facebook post 00s

Twitter People who saw Tweets and/or retweeted, favourited 00s

ScoMid Table Shoppers who discussed the issue and/or took away a consultation form dozens

Library display People who reviewed materials, took away forms dozens



Engagement - Facebook

Facebook has proven to be a key tool in engaging the 
community with the consultation. Posts on the topic have 
generated a great deal of interest, including around 500 
comments. 



Engagement - Twitter



Engagement - Email



Engagement - Offline

A selection of planning materials and 
response forms were made available 
in Portobello Library



Engagement - Website

Traffic to the web form was fairly steady throughout the consultation, benefitting from a boost provided by the 
leaflet on 13 October. Good to see so many new visitors too!



Responses 
More than 400 responses 
received.

Good spread of responses 
from across the length and 
breadth of the PCC area 
(PCC area inset, marked in 
red).
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